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TEBEBZES RN / Description of videos for Industries and Jobs

%37/ English Joe is a student studying advertising design. He shared the abilities and qualities needed to take this
course, as well as the experience and gains after taking the course.
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What abilities, personal qualities, interests, | FBiE R iz m 22 HMILLEEES]) - 8 - HE - X IR REZEZMERE S ~ [~ M
values or other talents are required to take | BE#HIEMER ? NENFIEMER ?
this course?
You do not have to be highly skillful for BEEREATERNSHES BEXREAFTERNSHES
this course because the course content AGRESFENUER T EETMHE AR ESFENIEATEETMRIZIT

covers how to use tools to complete a

design.
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But in terms of personal qualities,
attention to details and being brave but

not reckless are very important.

There is another important quality for
people who study design.

That is you have to come up with designs
that are beyond others’ imagination.
Your product design needs to be
aesthetically pleasing and outstanding to

attract customers.

Also, you need to be psychologically
prepared that

design is repetitive work or actions.
Maybe drafts of the same design will be
turned down many times

or revised again and again.

This process may make you feel bored or
very tired.
Therefore, you need to learn how to have

funinit.
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Where does the sense of accomplishment
during the study period mainly come
from?
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The sense of accomplishment in learning
When getting a new job,

at first, | would feel very nervous
because | don't know the clients'
expectations

or whether the clients are easy to work
with.

We have to know how to communicate
with them
to learn about their products and desired

promotional methods.

When the product or promotional work is
done

and the clients feel that your design fulfills
their expectations,

you will see satisfaction on their face.

It will make you feel that all your hard
work pays off.
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What is the happiest thing in the learning

process?
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What makes me happy is doing
assignments with my classmates.
When creating an advertisement,
filming, photography and posting on
social media are involved.

It's impossible to finish all these by one
person.

Therefore, we have to know how to work
as a team.

Sometimes it may need six to seven

people for one single job.

When a high-quality work is completed
with the appreciation from clients,

| feel very contented and excited.
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What did you gain from studying this
course? How do you think the knowledge
you have learned in the institute will help
you in the future?
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The biggest gain is
Indeed | am a careless person.
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During the learning process, | found that | | ZEEBRZESUITRMFIER £ B R EF ORI 158
need to communicate with different SRIDHERERRREH ZITX T REKIZREH
people
such as classmates and teachers.
Knowing how to communicate with them
when conceiving ideas B RARE ST ORI HERS ANSSAR e s A VWO )
is a very useful skill for me. AARFERBOATAEZRES—EEZR | BARFERBORTIAEKRITE—TEN
The process of conceiving ideas has made | BEMAILEZEET YA EET
me more detail-minded. SEH B CHERR TIFEREH XLEX B O Rk TIFE R B H
It is because | need to pay attention and
listen carefully to every suggestion and
think about how to implement it.
For my personal life and my future work,
those are useful.
What advice would you provide to MY BERRBERENELESHERER? MNBARBEXRENZEB/T AR ?

students interested in taking this course?

What else do you want to say to them?

| hope you can learn more about this

course.

The reason why | studied advertising
design is that | am interested in
photography.

But later, | figured out that advertising was
not just about filming with a camera.
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We may also need to know how to create

social media posts,

and how to design mascots and products,

etc.

These are all related to advertising.

This challenges the conventional
impression of advertising.

| think this is a breakthrough for me
studying advertising.

Design is not just about knowing how to

draw or design products.
The knowledge base required is much
broader than this.
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